
Display Ad Statistics 
 
This report, available from the Website Administration main menu, shows 
exposure and ClickThru statistics for all of your current and past display 
advertisements.  
 
By default, a complete list of all present and past advertisers will be shown. It is 
possible to filter ads to see only what you are looking for (for example, to view 
only the current week or to view ads from a specific category).  
 
To change the range of dates reported, adjust the beginning and ending weeks 
using the two pull-down menus. To select only a single week, enter the same 
date in each box.  
 
Select one or more advertising categories by selecting them from the menu on 
the right. If you wish to choose more than one, hold CTRL and click each of the 
desired categories so that each becomes highlighted. 
 
When you have specified your desired parameters, click the Update button. 

 
 
 
 
 Use this menu to change the 

range of weeks displayed. 
Select the earliest date 
here… 

Select a specific 
ad category with 
this menu. 

…and the latest 
date here. 

After changing 
menu setting, 
click Update to 
see changes. 

 
 
 
 
 

Display Ad Statistics 
Page 1 of 3 



Information is sorted into a series of columns: 
 

Publisher  Name of paper. 
Advertiser  Name assigned to ad. 
Last Week Shown Most recent date that the ad appeared on the website. 
Weeks Running Total number of weeks it has been on the website. 
Page Rotation Total number of times the preview version of an ad has been 

displayed amongst articles on the paper's website (on the 
right-hand side of the website). 

Marketplace Total number of times the preview version of the ad has 
been displayed (amongst others of its category) in the 
Marketplace section of the site. 

Full Ad Total number of times the preview version of the ad has 
been clicked to view the full version of the ad, which includes 
website and email links.  

ClickThru A percentage calculated by dividing Full Ad views by total 
preview displays (Page Rotation + Marketplace). 

 
The tiny green arrows next to each category's title allow you to sort the data.  
Clicking the downward-pointing arrow causes the data to descend -- from 
greatest to least. The Upward-pointing arrow arranges the data least to greatest. 
 
Clicking Details next to an advertiser’s name will lead to the details menu. 

 
 

 

 

Click the Down 
Arrow to show 
data from greatest 
to least. 

Click the Up 
Arrow to show 
data from least to 
greatest. 
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Details menu 
 

• The thumbnail of the current ad online. 
• Displays the general advertiser information including the website link, 

email address and metadata currently attached to the ad.  
• A table of the weekly stats for the advertiser. 
• A graph showing the number of views for the ad each week it was online. 

 

Detailed statistics are 
available here, broken 
down by week.  

Click Edit Advertiser 
to change the 
Advertiser Information, 
including the ad’s 
website and email links, 
the advertiser name, 
and the ad’s category. 

This bar graph shows the 
total Preview (Rotation + 
Marketplace) exposures 
for the ad on a week-to-
week basis.  
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